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Information as Power 15 a refereed anthology of United States Arnoy War
College (USAWC) student papers related to the imformation element of
national power. It provides a medivm for the articulation of ideas
prommulgated by independent student research m order to facilitate
understanding of the information element of power and to better address
related national security 1ssues. The anthology serves as a velicle for
recognizing the analyses of Ammy War College students and provides a
respurce for USAWC graduates, semior military officers, and interagency
national security practifioners concemed with the mformation element of
national power.
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